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ABSTRACT

In Mexico, there is gender inequality between men and woman that can even take the
political sphere: during the electoral campaigns to elect the 128 seats in the senate
and the 500 federal deputies in the 2018 elections, the parties invested 30 percent of
the funding for female candidates while the male candidates received 70 percent.
Using a quantitative research methodology, we analyzed the funding financial
reports of the National Electoral Institute and demonstrated the existing gender
inequality in political campaigns. It is proposed to create compensatory laws and
policies with a gender perspective to ensure joint candidacies for the political
campaigns of the 2021 elections.
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RESUMEN

En México existe una desigualdad de género entre hombres y mujeres que puede
llevarse incluso al &mbito politico: durante las campanfias electorales para elegir a los
128 curules del senado y 500 diputados federales de las elecciones de 2018, los
partidos invirtieron un 30 por ciento a las candidatas mujeres; mientras que los
candidatos hombres recibieron un 70 por ciento del financiamiento. Mediante una
metodologia de investigacion cuantitativa, se analizaron los reportes de
financiamiento del Instituto Nacional Electoral y se demuestra la inequidad de
género en las campafias politicas. Se propone realizar leyes y politicas
compensatorias con perspectiva de género para garantizar candidaturas paritarias
para las campanas politicas de las elecciones de 2021.

PALABRAS CLAVE financiamiento - campafias politicas - desigualdad de género
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FINANCIAMENTO DAS CAMPANHAS POLITICAS DE 2018 NO
MEXICO: DESIGUALDADE DE GENERO

RESUMO

No México existe uma desigualdade de género entre homens e mulheres que pode
ser levado inclusive até o ambito politico: durante as campanhas eleitorais para
escolher aos 128 lugares do senado e 500 deputados federais nas eleicoes de 2018, os
partidos investiram 30 por cento nas candidatas mulheres; enquanto que os
candidatos homens receberam 70 por cento do financiamento. Através de uma
metodologia de pesquisa quantitativa, foram analisados os reportes de financiamento
do Instituto Nacional Eleitoral e se demonstra a iniquidade de género nas campanhas
politicas. Se pretende realizar leis e politicas compensatdrias com perspectiva de
género para garantir candidaturas igualitdrias para as campanhas politicas das
eleicdes de 2021.

PALAVRAS CHAVE: financiamento - campanhas politicas - desigualdade de
género
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1. INTRODUCTION

The purpose of electoral campaigns is to make citizens know the campaign
proposals and the promises that candidates will fulfill when they come into power.
In Mexico, there has been favorable progress in the recognition of political rights for
both genders; however, examples of political violence against women, discrimination
and investment inequality at the hands of political parties towards female candidates
still prevail.

Before the Political Electoral Reform of 2014, political parties were not legally
bound entities within the transparency and access to government public information
regime. The information that could be obtained about electoral campaigns and the
exercise of their finances was only known through the electoral institutes of the
entities of the Republic; it was very difficult to make an analysis of the money used in
the electoral campaigns.
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Little by little, we have advanced towards democratization and transparency. The
elections of 2018 were a historical landmark because the third electoral alternation in
the government of the Republic was achieved, after two initial decades and after 4
presidential elections. In 2000, after 70 years of the Institutional Revolutionary Party
(PRI) hegemony, the first alternation occurred; Vicente Fox Quesada of the National
Action Party (PAN) won. Later, the PRI won again in 2012 with Enrique Pefia Nieto,
and in 2018, the electorate decided on a left-wing government with the president
Andrés Manuel Lopez Obrador of the National Regeneration Movement
(MORENA).

During the election day of 2018, the political parties and independent candidates
reported having received 5 billion 334 million pesos altogether, additionally, by the
end of the election, the National Electoral Institute (INE) detected 184.1 million pesos
of unreported expenses, which represented 3.5 percent of the money used that did
get reported by the political parties. In these 2018 elections, the President of the
Republic, 500 federal deputies and 128 senators, 8 governors, the head of the
government of Mexico City, 27 local congresses, and 1,601 mayors were elected
(Murayama, 2019 p.15).

This has produced a broad democratic demonstration in the claiming of the
political rights of minorities and has sought equality for men and women in their
access to power. But the political parties are still adopting a macho and androcentric
perspective by nominating more men with the possibility of winning the elections
and bet less on women.

The public sphere has been an area in which men have historically had preeminence.
They have been the leaders, the candidates and the majority elected. In the report:
Unseeing eyes: Media coverage and Gender in Latin American Elections carried out by The
UN WOMENT! in 2011, the problem of media inequality was made visible, however,
it had little repercussion in the legislations of Latin America, and the political parties
have not taken a stance about it. The little financial distribution towards women’s
campaigns still continues in our country, as well as in the distribution for
advertising.

This situation is not exclusive to Mexico. In The United States, before the midterm
elections of 2018, there were only 23 women among the 100 senators and 84 among
the 435 congress members of the most powerful country in the world?. Therefore, the
problem of media inequality is not characteristic of our country alone. A study

1 See: Llanos Beatriz (2011), Ojos que no ven: cobertura medidtica y género en las elecciones latinoamericanas,
UN WOMEN, IDEA, accessed 12 May 2019, available online:

https:/ /www.idea.int/ publications/ catalogue/ 0jos-que-no-ven-cobertura-medi % C3 % Altica-y-
2%C3 % A9nero-en-las-eleccciones

2 Gee: Amanda Mars and Pablo Guimén (2018), Elecciones en EE UU: mujeres al poder, EI Pais, October
28, 2019, accessed 29 May 2019. Available Online:

https:/ /elpais.com/internacional /2018 /10/26/actualidad /1540574302 _751574.html
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carried out by the Swiss Federal Office of Communication (OFCOM), the Federal
Office of the Commission for Women's Affairs and Swiss public broadcaster (SRG
SSR), published in 2015, concluded that even if women represented 34.5 percent of
the candidates for the Swiss National Council (the lower house of the Federal
Assembly), in contrast, they only appeared in 24 percent of the audio and video
stories of televised campaigns, 23.5 percent of the stories and information published
in print and online media; as well as 25 percent of the photos published in magazines
and newspapers. Which is concerning if we compare the numbers of 2003 with the
ones of 2015 in Switzerland, because there has been practically no progress in media
coverage beyond 25 percent (CE, 2017, p. 10).

This inequality can be verified in the studies conducted by Vargas and Palazuelos
(2019), Elizondo (2017) and; Font and Matias (2019). The unbalanced relation
between men and women also permeates the field of politics, since the stereotypes,
roles, prejudices and all kinds of discriminations and unequal treatment are
replicated here; as the result of culture and idiosyncrasy (Estrada et. al., 2016). There
are multiple factors that constrain and limit the participation of women.

In spite of this, there is progress. The Political Reform, promulgated in 2014 by the
former president Enrique Pefia Nieto, allowed achieving substantive equality
between men and women. It was decreed that political parties were obliged to
nominate men and women equally. As of that year, 50 percent of the candidacies are
for men and 50 percent for women.

The gender agenda in electoral matters began in the 1950s, after allowing women
in Mexico to go out and vote in the elections of July 3, 1955. Women were also
counted as political representatives in several countries. Chile has had women in
power since 1946, as political representatives; Cuba in 1960; Mexico, Bolivia, Costa
Rica, The Dominican Republic and Peru, in the 1970s, started fighting to participate
in politics through organizations and pressure groups (Zaremberg, 2008, p. 29).

The advancement of women’s political participation in Mexico has been gradual. In
1993, in section 3 of article 175, the Federal Code of Electoral Institutions and
Procedures (COFIPE) only recommended that the parties promoted more
participation of women through the nomination of the posts for election, meaning
that there was not a democratic commitment from the State to promote the inclusion
of women into politics. It was called pro-quotas because it was unrelated to a
genuine interest in women being able to access power (Caminotti and Freidenberg,
2016, p. 124). Subsequently, in the following 1996 COFIPE reform, the
recommendation that candidates of the same gender should not exceed 70 percent of
nominations was included, in both the proportional representation and the relative
majority3.

3 However, there was no clear regulation about sanctions in case of non-compliance with these quotas.
See: Freidenberg, (2017), where he describes the historical context of this process.
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It was not until 2002 that a quota system was established in the COFIPE, in the article
175, subsection A, in which the nominations of male candidates for deputies and
senators could not be greater than 70 percent. Therefore, women gained 30 percent of
political representation in the legislature. In 2006, the federal legislature comprised of
500 seats was distributed as follows: 212 were female legislators (42.4 percent), while
288 were male (57.6 percent). By 2016, the same thing happened in the Senate, out of
the 128 seats, 81 were held by men and 47 by women, that is, the representation was
64.6 and 35.4 percent, respectively. Later in 2008, the reform in article 219 of the
COFIPE established that the percentage of proprietary candidacies should be of at
least 40 percent, in addition to including 2 percent of the money granted to political
parties to promote courses and workshops of political leadership. There were several
affirmative actions to include women into politics,® not only in this area, but also
from a greater educational inclusion and access to the labor market.

Only until the Political Reform of 2014¢, it was when the concept of gender parity
was established in the candidacies of the political parties that were obliged to include
women in the nominations for posts decided upon popular vote. There are multiple
studies of the political participation of women, Guadarrama (2015), Archenti (2011),
and others. Globally, 78 percent of candidacies correspond to men; there is male
over-representation around the world, and governments are working to bridge this
gender gap (IDEA, 2016).

Multiple experiences in our country have also been documented around political
violence against women: Granados (2014), Moscoso (2012), Durén, et.al, (2014) with
inequality in political campaigns being considered as gender-based violence.

Basing on the International IDEA and The UN WOMEN manual: “Mirando con
lentes de género la cobertura electoral: Manual de monitoreo de medios” [EN: Election
Coverage from a Gender Perspective: A Media Monitoring Manual] (Llanos and
Nina, 2011), we found that the discretionary use of public resources in electoral
campaigns requires control mechanisms, for both political parties in national
leadership roles and in the finances and transparency of public resources. For this
reason, control agencies linked to universities and civil organizations have emerged.

For example, in Italy, since 2012, the Italian media have been obliged by law ("par
condicio di genere") to provide a balanced representation of women and men in the
coverage of their electoral and political campaigns, which are also carried out on

4 See: Jiménez Horacio and Alberto Morales (2016), “ Limitan poder de mujeres en congreso”, Newspaper

El Universal, accessed 23 February 2018, available online:
http:/ /www.eluniversal.com.mx/articulo/nacion/politica/2016 /03 /8 /limitan-poder-de-mujeres-en-congreso

5 Among the affirmative actions the use of gender-inclusive language stands out, as well as all those
corrective measures aiming at increasing the participation of women in the electoral field, such as
electoral training and the possibility of being included in the spaces for decision-making.

6 On February 10, 2014, the Constitutional Reform to the Article 41 was approved, establishing that
political parties must ensure gender parity in the candidacies for Federal Legislatures and Local
Legislatures.
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their television and radio programs. The Italian regulatory authority (AGCOM) was
asked to publish data about the presence of female politicians on political radio and
television programs, but no report exists to date. One of the reasons why they put
some women on the front line is that this report would represent a challenge, bearing
in mind that candidates are mainly men (CE, 207). However, in Europe women are
also subject to discrimination and there is a greater visibility of male candidates in
the news and programs.

In Latin America, the legislation is still very incipient because political parties
have grown without much control on them. Rial (2015) argues that it is more and
more difficult to audit and control their funding because, in the face of the new ways
of promoting the candidacies on WhatsApp or on social networks, there are serious
limitations to ensure equity during these contests.

Only 41 countries have more than 30 percent women among their
parliamentarians —approximately a fifth of all the countries— and only 12 percent
globally have 40 percent or more women in their parliaments. That is, there is still an
unequal distribution in political representation (IDEA, 2016).

Derived from the arguments above, from the field of political communication, the
funding political parties receive for campaigning partially determines their electoral
success. We base on the hypothesis that funding is an element that promotes the
purchase of communicative products, and therefore, allows greater possibility of
victory for the candidates in electoral contests; in the case of female candidates,
having less budget has an impact on their probability of electoral success; which is
why a gender equality agenda must be promoted so that male and female candidates
can bridge the existing gap in financial inequality to ensure greater democratic

quality.
2. OBJECTIVES

The purpose of this investigation is to analyze the public resources that political
parties received during the elections of 2018, basing on the financial reports of the
National Electoral Institute in order to verify the distribution in electoral campaigns.

3. METHODOLOGY

For this research, we implemented a quantitative analysis to visualize, basing on
gender variables, the male and female candidates that were going to hold a post
among the 500 federal deputies and 128 senators. These two types of political
representatives were chosen because during the 2018 elections they were the most
important ones in addition to the presidency of the Republic, which only had male
candidates: José Antonio Meade Kuribena for the “Todos por México” Coalition, led
by the PRI; Ricardo Anaya Cortés for the “Por México al Frente” Coalition, led by the
PAN; and the independent candidate Jaime Rodriguez Calderén. Since there were no
female candidates for the presidency, it was impossible to make a national
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comparison of the resources disbursed by the political parties for the Presidency of
the Mexican Republic.

To obtain the information, we made a transparency request to the National
Electoral Institute, as a legally bound entity to answer the requests for information.
In an accountability exercise, the 2018 report He for She, Reporte del Ingreso y Gasto en
las Camparias Electorales [EN: Electoral Campaigns Income and Expenditure Report],
was requested per political party (MOCESP, 2018).

Having information and data about the funding of political parties is something
recent, just until the Law of Transparency and Access to Government Public
Information [ES: Ley de Transparencia y Acceso a la Informacion Publica] was approved
in April 2016; which allows political parties to be legally bound entities.

As for transparency, the first change in the party system occurred in 1976 when
granting political parties public funding from the State was approved; although very
little was constructed in terms of control regarding this public money. In 1977, the
Federal Law of Political Organizations and Electoral Procedures (LOPPE) was
promulgated, which led to the creation of the National Electoral Institute in 1990.
Before, in the year of 1977 with the reform to the sixth article of the Mexican
Constitution in which the right of access to government public information was
recognized; but it was crystallized in 1993 with the Federal Code of Electoral
Institutions and Procedures (COFIPE), in the fifth article.

In 1996 the rules for accessing the funding of parties were modified, conditioning
private funding to political institutes, as a way of ensuring equality during the
electoral contests. Similarly, in that same year, after the 1994 elections when Ernesto
Zedillo Ponce de Ledn, coming from the PRI, won as president of the Republic, the
auditing powers of the Federal Electoral Institute, created in 1990, were extended.

Later in 2014, the Electoral Political Reform was promoted, which constituted a
redesign in the electoral regime. Initially, the Federal Electoral Institute was
modified, which then became the National Electoral Institute (INE), and it also made
the changes in COFIPE possible to give rise to the General Law of Electoral
Institutions and Procedures (LEGIPE), promulgated on May 23, 2014, and modified
on January 27, 2017; where the broader obligations for political parties are specified.
Concurrently, another institution pillar of democracy was modified; the Federal
Institute of Access to Government Public Information (IFAI), its name was changed
to National Institute of Transparency, Access to Information and Protection of
Personal Data (INAI), as part of the modifications to the General Law of
Transparency and Access to Public Government Information, promulgated by the
President Enrique Pefia Nieto in 2015; with this transformation, powers to monitor
political parties and syndicates were given to the INAL
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4. RESULTS

Derived from the aforementioned laws, as well as the democratization of the
political parties that had to open the information regarding the funding they receive,
hereunder we present the analysis of the income that political campaigns received
during the elections of 2018 for the 128 male and female candidates to the Senate and
a space of representation in the Chamber of Deputies comprised of 500 seats.

Chacén (2011) claims that even if it is true that the campaigns have had wide
vulnerability in the transparency and use of illicit resources derived from donations,
as well as the use of public resources; the legislation in our country is solid and seeks
to distance politicians from sources of funding that do not correspond to a
democratic country.

Table 1: Distribution of campaigns income

Mujeres Hombres Total Recursa

Rubro Manto % Monto % Monto = %
Transferencias de recursos bocales $508,230,687.39 3831% 4 818,496,8525 61E9% $1,326,727 540089 100.004%
Aportaciones de simpatizentes T9,842,159.7 3505 14T955,540.14 BASS  HITTIATBA 100,00
Transherencias de recurins federales £8,835,127.34 3248 59,956, 28365 E7.52 B8, 790,410,599 100,00
Aportaciones del candidato 27,6016,074.8 3661 47,823,100.76 6139 75,435,176.56 100.00
Ingresos por transferencias en especie 24,656,417.4 4176 34,383,733.01 5824 59,040,150.41 100,00
Aportaciones de militantes 21.076,312.89 3832 33,931,127.23 G168 55,007, 440.12 100,00
Transherencias de Candidatos BLP. Locales 107,188.03 45.20 110,667.77 50,80 217,855.8 100,00
Transferencias de candidatos RLP, federales 97,745.92 BALS3 81,514.86 4547 175,264.78 100,00
Otros ingrescs 1642311 15.35 50,561.16 BALES 106,5984.27 100,00
Rendimientes financiercs, fondas y fideicomises 153.53 021 5506139 .79 55,460,592 100.00
Rartofinancismients 517532 B5.15 1,600.11 1485 10,775.43 100,00
Total general 650,457,515.43 ITe6 1,142,926 24458 634 1,833.413,760.01 100.00

Source: National Electoral Institute, 2020

As seen in Table 1, in regards to the distribution of income of the electoral
campaigns for the candidates for federal deputies and senators, it reached a total
amount of 1 billion, 833 million 413 thousand 760 pesos; out of which a total of 690
million, 487 thousand 515.43 pesos were allocated for the campaigns of female
candidates; while for the campaigns of male candidates a total of 1 billion, 142
million, 926 thousand 244 pesos were allocated. This means that women received
37.66 percent of the funding, while men received 62.34 percent.

Casar and Ugalde (2018) state that there are certain areas vulnerable to the use of
resources of dubious origin, with the influence of other actors who seek to influence
on local politics. It is easier for these types of cases to happen at a municipal level;
given the fact that regulations lack schemes aiming at the close monitoring or at the
influence that caciques and local actors, who use private funding and the
embezzlement of public resources on a smaller scale, have. But currently, through the

108
Vivat Academia. Revista de Comunicacién. 15 septiembre / 15 diciembre 2020, n° 152, 101-115



Mendieta Ramirez, A.
Financing of 2018 political campaigns in Mexico: gender inequality

use of new technologies, there is greater monitoring of the activities of political
parties because there are photos and videos that abound on the network about
electoral campaigns and electoral monitoring exercises.

The Federal Code of Electoral Institutions and Procedures, promulgated in 1990,
did not considered as an obligation allowing the implementation of audits of the
political institutes conducted by the electoral authority; it was not until 1996 that the
law to demand accountability was amended. The most important antecedent of the
mechanisms to make political parties transparent occurred in 1993 with the COFIPE,
which established in article 5 the possibility of promoting the monitoring during an
electoral process and of political parties; as well as the legal establishment to oblige
political parties to submit reports about their income and expenditure to the electoral
authority.

In the distribution of resources, the political parties do show differences in the
investment for male and female candidates, as shown in Table 2. While the National
Action Party registered an income of 24.72 percent for the candidacies of female
candidates, MORENA achieved 49.49 percent. Very close to 50 percent.

Table 2: Income distribution per political party

Mujeres Hombres Total general
Partido / Coalicién Total Ingreso % Total Ingreso % Total Ingreso %
Partido Accién Naclonal 41,064,803.57 24.72 125,070,736.8 7528  166,135,540.37 100.00
Partido Revolucionario Institucional 127,017,183.11 37.21 214,331,798.71 62.79  34)1,348,981.82 100.00
Partido de la Revolucién Democritica 32,019,602.91 39.84 48,346,980.45 60.16 80,366,583.36 100.00
Partido Verde Ecologista de México 62,153,398.96 3798 101,496,284.62 62.02 163,649,683.58 100.00
Partido del Trabajo 7,013,057.9 36,68 12,104,556.78 63.32 19,117,614.68 100.00
Movimiento Ciudadano 31,210,459.29 37.84 51,273,844.39 62.16 82,484,303.68 100.00
Nueva Alianza 44,863,493.91 40.89 64,853,064.43 59.11 109,716,558.34 100.00
Morena 27,780,763.93 49,49 28,357,338.02 50.51 56,138,101.95 100.00
Encuentro Social 11,104,620.27 43.88 14,203,190.99 56.12 25,307,811.26 100.00
Juntos Haremos Historia B7,631,597.42 4233 119,385,238.22 5767 207,016,835.64 100.00
Por México al Frente 157,204,875.31 3838 252,400,581.93 61.62 409,605,457.24 100.00
Todos por México 39,319,493.7 35,72 70,759,145.63 6428 110,078,639.33 100.00
Partidos Locales 22,104,165.15 35.40 40,343,483.61 64.60 62,447,648.76 100.00
Total general 690,487,515.43 37.66 1,142,926,24458 62.34 1,833,413,760.01 100.00

Source: National Electoral Institute, 2020

The issue of the economic resources allocated to campaigns influences the results
due to the possibility the candidates have of influencing public opinion through their
exposure in communicative products; but there are also limitations for women in
terms of time and their possibility of participating in politics. IDEA (2016) found that
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women are at a significant disadvantage when being candidates because their contact
networks and supporters are fewer than men’s.

Women must work to gain sympathizers because they get less media exposure;
but also their contact networks and supporters tend to be more limited.

Table 3: Distribution of expenditure

Mujires. Hombres Total Recurso

Rubra Monto % Monta ] Manto = %
Propaganda utilitaria §284.574, 606,91 S0.89%  $324,683.05334 59.11%  $549.257660.05 100.00%
Operativos de la campadia 185,737 486.91 3ITAT 31390347588 B2E3  499,640,962.75 10000
Propaganda 197,008 528 24 ¥a51 301,693,575.13 [ ] 4538,722,503.37 100.00
Propaganda en wia piblca 34,568 442 95 2650 96,132, 58092 e 130,801, 423.87 100,00
Propaganda exhibids en piginas de internet 16,300, 780.38 Ff £ 42,071,338.40 rear 5B,571,618.78 100,00
Propaganda en disrios, revistas y otros medios impresos 1,840,550.88 TaTe 19,418 550,45 T4 27,259.471.33 10000
Producciin de kos mensajes para radio y TV, 3,152 93052 3669 544116478 6331 £8,554,103.30 100.00
Propaganda exbiteds en salss de cine L 4363080 3156 4899, 177.10 ELAN 4,642, 855.50 100.00
Financieros 609381513 4ar.d3 661 IrFEAT LT P ERER 100,00
Total general 671,656, 47172 76 1,107,110454.43 G234 1,778,766,926.15 100.00

Source: National Electoral Institute, 2020

In Table 3, it can be seen that, for example, in the propaganda and production of
messages, the female candidates received less than 40 percent of the resources, while
the male candidates received from 60 to 70 percent. A very important item during the
2018 elections was advertising on web pages; for which women running for positions
of popular election only received 27.83 percent, while men received an amount of
72.17 percent.

Tables 1, 2, and 3 show that there is an unbalanced distribution of the investment
for the electoral campaigns of the political parties destined to male and female
candidates.

5. CONCLUSIONS

As seen in the results obtained, electoral campaigns in Mexico bear a strong
cultural bias, in which stereotypes are replicated in the communicative products that
are disseminated to attract voters. In this sense, women are structurally and
institutionally disadvantaged when carrying out a campaign under equal conditions.
This represents a limitation in democratic terms, which alters the electoral integrity
for the next elections in 2021, by which 500 federal and local deputies from 30 entities
of the country, as well as 15 governorates, will be voted again.

But we also found that among the political parties there are differences in their
gender advocacy. During the elections of 2018, the party that registered almost 50
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percent of income for women’s candidacies was MORENA, while the most
inequitable one was the PAN. In this sense, Gottlieb (2016) found in Mali, within the
African continent, that citizens are willing to participate when there is more
information about the actions of representatives or legislators. Also, civic training is
essential to ensure more supporters within political parties and so their members as
well as sympathizers can have more information about the goals and objectives.

Norris and Nai (2017) affirm that elections require firm monitoring in terms of
transparency of the electoral procedure, but also regarding the finances of political
parties. On June 25, 2019, the INE sanctioned the National Regeneration Movement
(MORENA) party, for having breached their transparency obligations. The amount
of the sanction comprises three fines of 80 thousand 600 pesos, that combined
amount to 241 thousand 800 pesos, which were deducted from the total of their
prerogatives for the month of June 2019, which was $115,584,056.00 (one hundred
tifteen million five hundred eighty-four thousand fifty-six pesos 00/100 MXN.)".

It is important to mention that MORENA has been sanctioned 12 times during
2019 for omissions that occurred in 2018, related to obligations stipulated in the
transparency law applicable to political parties. The other sanctions derived from the
fact that the salaries the employees of the political institute receive have not been
published. The representation and travel expenses have not been published either, as
they ought to be. Another deficiency is that the contracts for goods and services are
not being reported, or the selection mechanisms and processes for candidates are not
being published (Herndndez, 2019). In the balance of the elections of 2018, it was
announced that the sanctions applied to the political parties derived from audits that
amounted to 870 million pesos8.

Although it is true that the law must control political parties in terms of the funds
they receive, it is also necessary to establish compensatory mechanisms to ensure
gender equality regarding such funds. This can be achieved basing on the
transparency and accountability of the political parties through civil organizations.
The social control that occurs with the impact of organizations that monitor the
tulfillment of social and political rights can have positive results. In addition to the
financial issue, the inequality gap is evident in the low impact of women in public
life, in the creation of initiatives, and also in the marginality for women who belong
to minorities: indigenous and belonging to different ethnic groups where they have
barely achieved the right to vote (Dahlerup, 2010).

Given these circumstances, it is necessary to build a greater political culture in the
partisan representatives, legislators and members of political parties in order to

7 See: File: UT/SCG/Q/INAI/CG/302/2018, corresponding to the council minute of June 25, 2019.

8 See: Maritza Pérez, Rolando Ramos and Elizabeth Albarran (2019), INE multa a partidos con mds de 500
mdp, El Economista, November 6, 2019. Available online:

https:/ /www.eleconomista.com.mx/ politica/INE-multa-a-partidos-con-mas-de-500-mdp-20191106-
0107.html
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influence decision-making and bridge the existing budget gap in the funds allocated
to candidates. If gender parity in candidacies was recently achieved in 2014, now it is
also necessary to ensure financial parity of the candidates to have a better quality in
the democracy of our country.

IDEA (2016) states that political parties can benefit from gender equality policies,
not only in the distribution of candidacies between men and women, but also in
financial equity. Actions for gender recognition produce greater electoral
participation, legitimacy in elections, and of course, an inclusive democratic culture.

Basing on this analysis and study, there are more possibilities so that other
countries can also reflect on this anti-democratic phenomenon that persists and that
can have an impact on the next elections, for Mexico in 2021, but also for other Latin
American countries.
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